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Editorial

T

he TRACE project has now
been running for two years,
and the most crucial and
exciting phase has just started. The
TRACE tools and apps are ready, and
the local pilots have gradually begun
from March 2017 in all cities involved
in the project.
In this issue you will read about the
Traffic Snake Game campaign in
Bologna, where over 700 pupils of
32 classes in 6 primary schools are
involved. You can also read about

the Luxembourgish Cloche D’Or
area, where seven large employers
are testing the Positive Drive app
to uncover synergies in the mobility
behaviour of their 7800 employees.
The newsletter also spotlights the
new features of Biklio and Positive
Drive apps. If you are from a city
administration or a local partner
like a cycling association or service
provider, we encourage you to get in
touch with us to use our apps in your
local behaviour change campaigns!

For more information about the
project and activities in the cities,
make sure you regularly check our
website at www.h2020-trace.eu and
follow us on Twitter and LinkedIn. If
you enjoy reading this newsletter,
subscribe on the website to receive
it biannually.
We wish you a pleasant read!

TRACE 2nd
Take-Up Group:
Evaluation and field testing of the
TRACE Apps in Brussels!

T

he TRACE Take-Up Group (TUG)
is composed of public and
private actors, including local
and regional authorities, commercial
associations, user representativesand
private companies (IT, app developers),
who are interested in the roll-out of
TRACE tracking tools beyond the life
of the project.
The 2nd TRACE Take-Up Group
meeting was held at the Polis premises
in Brussels on 02 February 2017 and
focused on giving the TRACE project
partners feedback based on the
evaluation of the function and long
term use of the tools and apps.

The meeting featured a series of
presentations followed by field testing
of the TRACE apps in Brussels. During
the field testing, the Take-Up group
participants were split into two groups
and each group tested both Bilkio app
on a cycling tour and the Postive Drive
app on a walking tour. Participants
had to download both the apps on
their personal mobile phone in order
to test the tools themselves. Fictious
rewards and prizes were set up for
both Biklio and Positive drive to enable
testing of all features of the apps.

their experience of using the apps
and specific comments regarding the
in-app questions. Some of the main
amendments that were suggested
were regarding the timing of the in-app
questions that users need to complete
during the registration procedure. The
feedback highlighted the potential risk
of discouraging users from registering
on the apps by asking them too many
questions at an early stage or asking
questions that aren’t applicable to
all users. Some testers admitted to
have chosen the first option for each
question without even considering
the other options in order to finish as
quickly as possible.
Tester’s also provided feedback about
the technical aspects and overall user
experience.

At the end of the field test, users were
requested to share feedback about

World Café on evaluation - discussion groups

T

he afternoon session was designed in a ‘world café’ style of
workshop to help facilitate further discussion and collect valuable
feedback on the field test of the apps
and their future implementation in the
pilots. Four tables, each with a different
topic of discussion, were set up and
participants were organised in four
groups and allocated a table to start
discussions on the assigned topic. The
four topics were as follows:
•

•

Behaviour change campaigns
and data for planning – how
does this go together?
From pilot to long-term
campaign – prolonging the
life of a campaign – what do

users or stakeholders need?
How can you keep them
engaged after the pilot?
•

Different pilots – different
data. What could be common
elements of the TRACE
evaluation?

•

Data collection methods and
data quality

The role of the group was twofold:
they acted as test users for the apps
and at the same time contributed
to the evaluation of the TRACE pilot
campaigns by sharing their own
experiences from other evaluation
activities. Participants openly talked
about difficulties they had encountered
and about lessons learned.
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The meeting provided an opportunity
for networking and exchange of ideas
and experience. The evaluation of the
pilot campaigns within TRACE is at an
early stage and many Take-Up Group
members expressed their interest in
following the evaluation and learning
about the results.
There will be a 3rd Take-Up Group
meeting before the end of TRACE. This
will link back to TRACE 1st and 2nd
Take-Up Group meeting and look into
the future: the actual take-up of the apps
developed in TRACE.
To read the full report and download the
presentations, please visit the TRACE
website here. To visit the pictures gallery,
please visit TRACE Flickr account.

The Traffic Snake Game
campaign in Bologna
MORE THAN 700 PUPILS IN BOLOGNA ARE PLAYING ANNIBALE, IL SERPENTE
SOSTENIBILE (THE ITALIAN VERSION OF THE ‘TRAFFIC SNAKE GAME’).

T

hey are learning that their
choices have an impact on
the environment. Pupils are
committed to the campaign and
comments such as the one below
from a 7-year-old participant capture
the spirit of ‘Annibale, il Serpente
Sostenible’:
“Then I’ll get up and have breakfast
in a hurry, so my dad can take me
to school by bicycle!”
Like in many European cities, the
popular practice in Bologna is for
parents to drop their children to
school by car and other motorised
vehicles. This has many negative
effects in terms of pollution,
congestion and road safety in
the areas around schools. The
purpose of the Annibale, il Serpente
Sostenible initiative is to change this
practice and encourage pupils to
walk a part of their journey to school
or to travel by bicycle. This will help
children to be more careful about
the environment around them, do
healthy physical activity, be smarter
and more focused at school. Overall
such behaviour could help the city
be more sustainable.

bike, by bus, or by carpooling receive
coloured stickers that can be applied
on a big silhouette of a cute snake
drawn on a banner and hung at a wall
in the school. The goal is for pupils
to earn enough stickers to cover the
picture of the snake starting from
its tail and reaching the head. This
will be a visual representation of the
achievement of a more important
goal: reduction in pollution and traffic
in the area around the school, with
benefits in terms of better quality of
environment and road safety.
Some parents have given consent
for their children to carry small
tracking devices, developed in
the framework of the TRACE
project, during the campaign.
Thanks to these devices, important
information on children’s paths and
on the modes of transport they have
used can be automatically collected
and sent to a dedicated server.
This information can potentially
provide a better understanding of
the traffic around the schools and
help in the development of specific

interventions to reduce its negative
impacts.
Game play with tracking devices
has involved four schools among
those already participating in the
traditional version of the Traffic
Snake Game, with more than 180
children in 11 classes.
At the end of the campaign, data
collected from these devices
can be processed to figure out
results obtained and evaluate the
effectiveness of the awareness
raising campaign.
However, a result has already
been achieved: the interest shown
by children, the smart questions
they ask and their enthusiastic
participation in the game are
confirmations of their improved
disposition to consider how they
travel around the city. This will
potentially encourage them to
improve their own travel habits and
those of their families.

With the aim of increasing the
awareness of children and their
parents about sustainable mobility,
SRM is implementing ‘Annibale, il
Serpente Sostenibile’ along with
over 700 pupils (aged 6 to 11) of
32 classes in 6 primary schools in
Bologna. The behavioural change
campaign, which has already been
successfully tested in some best
practices over Europe, is based on
gamification: for two weeks, children
who reach the school walking, by
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Partner in the
Spotlight
UNCOVERING MOBILITY
BEHAVIOR OF EMPLOYEES
IN THE LUXEMBOURGISH
CLOCHE D’OR AREA

T
The demographic outlook predicts
that by 2050 Luxembourg will have 1
million residents. Almost 60% of the
country’s workforce commutes daily
between the south of Luxembourg and
the neighboring regions in Belgium,
France and Germany. This is about
181 000 cross-border commuters in
average per day. Only 7% of that daily
cross-border commuting is done by
public transport (i.e. bus and train). As
a result, large congestion is occurring
on the cross-border highways,
especially during peak hours.
In order to solve these mobility
changes the government put in place
the ambitious infrastructure and
mobility strategy called MODU2020.
More and more companies recognize
that the Luxembourg government
cannot solve the present deteriorating
mobility situation on its own.
It is therefore that LuxMobility, IMS
(Inspiring More Sustainability) and
seven large employers in the Cloche
D’Or area joint to uncover synergies
in the mobility behavior of their 7800
employees in the district and to
work together to develop improved
mobility concepts for the area using
the Luxembourgish Positive Drive

he South of Luxembourg is considered as one of the most active regions in terms of economy and population. Most of the approximately
600 thousand residents live in this part of the country.

test within the TRACE project.
The application provides a
gamification layer which allows
us to provide incentives to
users. Rewards in Positive Drive
are based on a geographical
location called gamezone.
A campaign can be created
within this gamezone and
consists of multiple elements
that involve local stakeholders
and sponsors. Using Positive
Drive, we collected dense
mobility data of a local area
that is heavily impacted by
cross-border commutes and
are able to better plan mobility
based on the actual mobility
behavior of the employees.
The Luxembourgish campaign
is used to track actual behavior
with the aim to better plan the future
transport offers. During the month of
May 2017 all trips of the participating
employees are automatically
registered. Whether the employee
walks, cycles, uses public transport
or comes by car and whether they
favor the use of walking and cycling
through the user reward system or
not, all trips are registered.
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Next to the tracked and traced routes,
the local institutional partners like the
public transport authority, national
train operator and the ministry of
transport are asked to provide more
information on the present transport
offer, road works, traffic incidents,
roadworks and relevant information
on the urban context of the Cloche
d’Or area.

Project
in the
spotlight
PASTA RECIPES
FOR HEALTHY
CITIES

O

ver the last four years,
a pool of international
researchers, transport and
health practitioners, including the
World Health Organization, have
investigated the link between
active travel and health in the
frame of the PASTA project.
Evidence-based results and policy
recommendations will help to
inform transport planning and
support decision making to build
healthier and more liveable cities.
“PASTA” stands for Promoting
Physical Activity through
Sustainable Transport Approaches.
This 4-year project co-funded by
the European Commission has
conducted the largest longitudinal

web-based survey ever with a
target of over 11.000 individuals
scattered across seven cities:
Barcelona, London, Örebro, Rome,
Zurich, Antwerp, and Vienna.

like urban design, how we move
in cities, the use of cars, bikes or
walking could play an important
role in determining the level of
people’s daily physical activity.”

Researchers and practitioners have
closely worked together to answer
some key questions for decision
makers, such as: Why people cycle
and walk? How can we make better
places for active travel? And, is
cycling and walking healthy?

You are invited to meet with cities,
researchers and decision makers
at the PASTA Final Conference
on September, 20th, 2017 in
Mannheim, Germany. The event
will take place back-to-back to the
International Cycling Conference
on 19-21 September. Guest key
note speaker is Mr. Christophe
Najdovski, Paris Deputy Mayor for
Transport. Register today at https://
www.umweltbundesamt.de/en/
international-cycling-conferencestartseite

Early results were presented last
year and proved that car drivers are
4kg heavier than cyclists. “People
who are physically inactive are at
higher risk of developing chronic
diseases, such as cancer, stroke,
heart attacks, as well as becoming
overweight” says Dr Adrian Davis,
a UK transport and health expert
and member of PASTA’s advisory
board. “PASTA proved that factors

For more information about PASTA,
please visit the project website at
www.pastaproject.eu.
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News bites
from TRACE
pilot sites

POSITIVE DRIVE – A
GAMIFICATION TRACKING
TOOL
Positive Drive is the first gamification tracking platform
and app of its kind that only positively rewards good/
preferred behavior in traffic. With fact-based accurate
information combined with state of the art algorithms we
give users the right nudges to try to solve problems like
congestion, increasing CO2 emissions and road safety.
Positive Drive tracks and registers travelled routes using
GPS, and rewards users, when shown the desired behavior,
with points: (s)miles. These (s)miles can be used in our
gameroom, a playful lottery-like game filled with prizes and
interesting discounts. The prizes can be local (offered by
local retails) or can be financial incentives (for example
from a government), or a mix. Furthermore, users receive
a lot of intrinsic feedback, such as burned calories, saved
CO2 emission or euro’s. All very shareable information, just
a click away from sharing it through Facebook, Twitter,
Whatsapp, or almost any other social media.
(Local) authorities, large employers or universities can
use Positive Drive to influence citizens’ mobility behavior

to reduce congestion, improve the modal split and make
people aware of the negative effects of behaviour, while
obtaining valuable data and insights for transport planning.
They can adjust the rules – what users are rewarded for
– in their city (their “gamezone”) according to their needs
and goals. The platform is extremely flexible and can easily
(and cost effectively) be customized to the local situation
and standards and can offer a sustainable collaboration
between municipalities, local businesses, employers and
travellers.
Within TRACE, Positive Drive is transformed into a
platform that can run several campaigns for all kinds of
mobility challenges. The app is very easy to customize
for every country, region, city or neighborhood. Positive
Drive is multi-lingual and we already run/ran projects in the
Netherlands, Belgium, UK, Luxembourg, Serbia, Portugal,
Bulgaria and Canada. Campaigns like cycling promotion,
baseline measurements, Park & Ride promotion, employers
approach, university challenges and so much more.
Positive Drive can be customized to every target group
with its own campaign strategy, rewards and in-app
communication.

TRACKING IS A GAME IN
BOLOGNA. YOU CAN ALSO
WIN A PRIZE!
In addition to the on-going Traffic
Snake Game (see page 3), Servizi
Rete Mobilità (SRM) has launched
other two behaviour change
campaigns based on tracking
and gamification to support and
stimulate sustainable mobility.
The Bella Mossa (“good move”)
campaign (www.bellamossa.it)
was launched in Bologna on 1st
April 2017 as take-up city in the
EMPOWER European project, aiming to reward citizens
who travel sustainably instead of using cars or other
pollutant vehicles. Until the end of September, the over
18,000 (so far) participants who are engaged in the
campaign can track their sustainable journeys by using
the BetterPoints app and earn Mobility Points. These
points can be converted into discounts and benefits
provided by the stores that support the campaign.
Besides Bella Mossa, SRM is managing the European
Cycling Challenge, the biggest urban cyclists’ team
competition which takes place every year in May (www.
cyclingchallenge.eu). Over 34,000 people in 52 European
Cities are taking part in the current 6th edition. Participants
can track their cycle journeys by the Naviki app and the
distance covered by each participant in that city is added
up to give the total of the city. The leaderboards are then
updated in real time showing a comparison between
different Cities and between participants in each City.
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Biklio: imagining cities with
permanent benefits for cycling
BIKLIO MAKES IT POSSIBLE TO CREATE A WIDE AND ENDURING CYCLE-TO-SHOP
CAMPAIGN. BIKLIO WILL HELP ESTABLISH PERMANENT INCENTIVES FOR CYCLING
IN YOUR CITY.

W

hatever the current cycling situation in your city,
imagine the introduction
of a range of material benefits
always available around the city
for those who chose the bicycle as
their mode of transportation. You
can make this possible simply by
connecting the interests of bicycle
users with the interests of local
businesses. To this, add a feeling
of enjoyment and belonging that
the Biklio brand can bring among
users - pure magic for increasing
cycling!
Now is the time to create
partnerships with cities that want
to make this come true.
If you’re from a city administration
– or a local partner like a cycling
association or service provider –
Biklio is addressing you.
You were or will be able to meet
us at stands and presentations
in events like the Smart Mobility
Summit in Lisbon, the Smart
Regions Summit in the Algarve, the
European Conference on Mobility
Management in Maastricht, VeloCity in Arnhem and the CIVITAS
Conference in Torres Vedras.
Well, actually, you don’t need to go
there to start a conversation and
know more about Biklio – just send
an email with a question or to set
up a call with us.

Contact biklio@biklio.com or the
TRACE project communication
manager at Polis: Giacomo Lozzi:
glozzi@polisnetwork.eu
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Upcoming events

1

Velo-city 2017 conference
European Cyclists’ Federation’s Velo-city series of
conferences is widely considered as the global cycling
summit. The conferences are designed to encourage
cycling as part of daily transport and recreation.

13 - 16 June 2017
Arnhem-Nijmegen City Region
(the Netherlands)
https://www.velo-city2017.com/

2

International Conference “Living and
walking in cities” (LWC)
The International Conference “LIVING AND WALKING
IN CITIES” (LWC) will take place on 15-16 June 2017 in
Brescia, Italy. The conference looks at different themes
concerning the quality of life in urban areas with a strong
focus on walking and cycling.

15-16 June 2017
Brescia (Italy)
http://lwc.unibs.it/

3

CIVITAS Forum Conference
This year’s CIVITAS FORUM Conference will take place on
27-29 September 2017 in Torres Vedras, Portugal. The
annual event brings together the CIVITAS community
from across Europe: hundreds of mobility experts,
actors and stakeholders, all of whom are devoted to the
development of sustainable urban mobility in their cities.

27-29 September 2017
Torres Vedras (Portugal)
http://civitas.eu/content/save-date-civitas-forumconference-2017

4

2017 International Cycling
Conference: Bridging the gap
between research and practice
PASTA - Physical Activity through Sustainable Transport
Approaches, is organising its final conference in
cooperation with the International Cycling Coference
(ICC2017) in Mannheim, Germany.

30 September 2017, Manheim
http://www.umweltbundesamt.de/en/international-cyclingconference-startseite

5

2017 Polis Conference
The 2017 Annual Polis Conference “Innovation in
transport for sustainable cities and regions” will take
place on 6 and 7 December in Brussels, Belgium.

6-7 December
http://www.polisnetwork.eu/2017conference

For more
information:
For further information contact the project
coordinator at INESC ID:
Paulo Ferreira
Phone: +351 21 3100230
Email: paulo.ferreira@inesc-id.pt
Or the project communication manager at Polis:
Giacomo Lozzi
Phone: +32 2 500 56 86
Email: glozzi@polisnetwork.eu

www.h2020-trace.eu
TRACE Project
@TRACE_project
TRACE Project

